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Welcome to the New Year! |
hope everyone had a wonderful
and prosperous holiday season and all
are ready to jump into the new year
with both feet! Well... Here we go!

Your PADA Board of Directors is working
to meet their fiduciary responsibility to
the membership by protecting the assets
of the association and the customer/user
parking in the Central Business District.
As many of you know, public develop-
ment is already impacting our Down-
town and compromising our customer/
user parking as well as our assets (our
Parking Development and Management
contracts) with the City of Port Angeles.
Future private development without
proper planning will further complicate
the situation. As a result, the PADA’s
ability to provide Downtown parking “at
the lowest possible cost to customers”
and accumulate funds for maintenance
and future development of parking has
already been diminished.

The Parking Management program, a
joint agreement between the PADA and
the City of Port Angeles, has been in
place for over 40 years. During that
time, parking has been effectively man-
aged by the PADA for its members and
their customers since the inception of
the original agreement.

The Board of Directors has asked that all
members of the association attend a
meeting, January 22, at 6:30 p.m. in

the Elk’'s ballroom . This is a meeting
you cannot afford to miss. It affects
your livelihood now and in the future...

I look forward to seeing all of you on
the 22nd. —Kevin Thompson

HAT'S OFF
TO OUR NEW
BOARD
MEMBERS

%
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ELECTION RESULTS FOR
2007 BOARD OF DIRECTORS

N

Thanks to all the candidates that partici-
pated in the PADA Board elections this
year. Your interest in the association
and the board is appreciated.

New members to the Board for 2007
are:

Catherine Harper
Michael Lenox
Bob Lumens

Returning to the Board for another

term:

Evan Brown
Barbara Frederick
Don Perry

Kevin Thompson

Many thanks to Kristin Tucker, Paul
Wesley and Ted Groves for their tenure
and service as board members.

The Executive Board for 2007  was
elected at the regularly scheduled Board
meeting on January 8. They are:

Kevin Thompson, President
Jan Harbick, Vice President
Barbara Frederick, Secretary
Don Perry, Treasurer

INSTALLATION OF OFFICERS
ANNUAL MEETING SCHEDULED

The Annual Meeting for the instal-
lation of officers and Design awards
will be January 31 at the Landing’s
Restaurant (upstairs). The meeting
will start at 6:30. No host dinner,
you will be able to order from the
menu. There will be no Morning
Mingle this month.

ART CRAWL 2007
The Art on the Town opening this year will
be June 9. If you would like to participate in
the fun, contact Bob Harbick at 452-8248 or
Bob Stokes (415)990-3303

CLEAN SWEEP
Design Committee’s Clean Sweep coming
May 5. Get the buckets, brooms & shovels
ready. Contact Charlie Smith at
452-6116 to sign up.

B & O TAX CREDITS

Are you tired of sending your tax money
to Olympia? Would you like an alterna-
tive? We have one!

Because we are a Main Street commu-
nity, the PADA is eligible to receive B&O
tax credit funds. What that means to
you is that you can direct your B&O tax
deposits to the Association to be used
locally to support the programs and pro-
jects of PADA, possibly new Christmas
decorations, banners, benches and all
types of program enhancements. Kristin
J. Tucker Accounting is taking advantage
of the tax credit program and says, “I
think supporting your community is ex-
tremely important and this is one way |
can do that. I'm giving back to the busi-
ness community that supports me.”

The process is simple. When you elec-
tronically file your B&O tax with the
state, there is a place to earmark funds
for the PADA. Those funds come di-
rectly from you to the association and
you receive a tax credit with the state
for the following year.

If you would like more information,
please let Jan know and she’ll get to-
gether with you and explain the pro-
gram. Justcallt

email jan@seas! "



http://www.pdfonline.com/easypdf/?gad=CLjUiqcCEgjbNejkqKEugRjG27j-AyCw_-AP

WINDOW SHOPPING CAN BE A
VALUABLE TOOL FOR THOSE
WINTER DAYS AHEAD!

ARE YOUR WINDOWS READY?

Visual Merchandising: Tips and
Tricks — from www.fashionschools.org

Retail visual merchandising shares many
of the same principles as advertising,
graphic design, and interior design -- the
purpose of visual merchandising is to
create a logical and visually pleasing en-
vironment that will grab attention and
translate into increased sales. Visual
merchandising basics are pretty easy to
understand - a clean store, well lit, with
merchandise displayed in neat group-
ings. But as an industry, visual merchan-
dising delves a lot deeper, focusing on
the psychology and motivations of the
target customer. The following are the
top five tips for retail visual merchandis-

ing:

1. Entice - Visual merchandising actu-
ally starts on the street outside the
store. Creative and interesting window
displays will catch the eye of people
walking by and will draw them into the
store. Many store owners make the mis-
take of cramming in lots of merchandise
(to indicate the variety of items they
might carry,) but the most successful
window designs create a theme, mood,
or “lifestyle” that piques curiosity.
Change the window displays with the
seasons, and always reflect your newest
or best-selling items.

2. Impact - We've all done it - you walk
into a store, take a lap around, and
leave. Maybe you were “just looking” --
more than likely, though, something
about the store or the merchandise dis-
plays turned you off. The experience of
visiting an establishment should be as
rich as is appropriate -- any prospective

customer should be able to walk in and
feel respected and comfortable. Whether
it's music, product displays, lighting, or
even the climate control, everything in
the store can impact the shopping ex-
perience.

3. Inspire - Create product displays
that will show the customer how an item
might fit into their everyday life. In a
home store, that might mean a sofa-
chair grouping or a complete table set-
ting. In a clothing store it might mean
dressing mannequins -- whatever the
store type, customers are more likely to
purchase if they can imagine themselves
using/wearing the product.

4. |dentify - These days, many shop-
pers are busy people. Perhaps they're
popping in on the way home from work,
or on the way to the party -- whatever
the case may be, shoppers are more
likely to purchase if they can find what
they are looking for, easily identify the
price, and then find the register and
check out. Product should be organized
in logical groupings -- whether by item
type, color, or some other characteristic,
and signage and product descriptions
should be clear and easy to read.

5. Add-on - Point-of-sale add-ons (also
known as “impulse buys”) can generate
extra dollars in sales. Think of small
items that people usually forget -- bat-
teries, light bulbs, gift wrapping, etc --
these small items can be placed near or
at the register as a gentle reminder to
the customer.

ARE YOUR VALENTINE
MERCHANDISE AND
WINDOW DISPLAYS
READY??

CUSTOMER APPRECIA-
TION DAYS ARE JUST
AROUND THE CORNER!

NEW FACES
and
CHANGING PLACES

NEW FACES:

Call Centers 24X7
107 N Oak St, Ste. A

Photo Circa 1958

DO YOU KNOW HOW LONG THE MA-
RINE CORPS RESERVE HAS BEEN
SERVING COMMUNITIES ACROSS
THE COUNTRY WITH THEIR “TOYS
FOR TOTS” PROGRAM?

Toys for Tots began in 1947 when Major
Bill Hendricks, USMCR and a group of
Marine Reservists in Los Angeles col-
lected and distributed 5,000 toys to
needy children.

Did you know that we have our very
own “Tots” hero as a PADA member?
Terry Roth, USMCR, has been serving
our community for many years. Every
year before Christmas, you'll find Terry
traversing the North Olympic Peninsula
in his vintage jeep (Santa'’s sleigh) col-
lecting toys for the Marine Corps League
to brighten the lives of children.

Terry is currently Master of the Mt.
Pleasant Grange, works regionally with
the Division of Aeronautics for Washing-
ton State and is a mission coordinator
for the Civil Air Patrol. After years of
service in the Ventura County and Clal-
lam County Sheriff Department’s, Terry
now devotes his “spare time” to operat-
ing Northwest Duty Free and Odyssey
Currency Exchange with his wife Maggie.

Terry has served on the PADA Board at
various times in different capacities from
Secretary to President and continues to
serve as a Board member. We would
like to thank Terry for his service and
commitment not only to the Port Ange-
les Downtown Association but to the
community as a whole!

Stay tuned next month to find out more
about the members of your Board...

PRO ) SRO
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102 W. Front St.

10% off Dine In/Take Out for
Downtown businesses and employee
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DESIGN COMMITTEE

The inaugural run of benches is almost
sold out. If you or someone you know
in the community would like to sponsor
a bench, please contact Charles Smith,
Chairman of the Design Committee at
452-6116. You still have time to pick
out the artwork for a bench and have it
ready for installation this spring. The
bench is just one of the many facets of
the committee’s “Streetscape Design”
plan.

Please consider participating in the B&O
tax credit program available through
PADA, as a Main Street community
working to revitalize and restore Down-
town. These funds will enable us to
continue our efforts to beautify Down-
town. For more information, contact Jan
Harbick at 452-8248 or jan@seasuns.
com

2007 BOARD OF DIRECTORS

Kevin Thompson , President—452-3741
Family Shoe Store

Jan Harbick , Vice President—452-8248
Five SeaSuns B&B

Barbara Frederick , Sec.—452-2998
Individual Member

Don Perry, Treasurer—452-0588
Heritage Tours

Michael Lenox —452-7087
The Relax Station

Jack Harmon —452-8088
Victoria Express

Charles Smith —452-6116
Lindberg & Smith Architects

Evan Brown —457-4150
Brown’s Outdoor

Vicki Adams —457-1240
Sound Bikes & Kayaks

Ernst Ulrich-Shafer —808-6058
Ernst Fine Art Photography

Catherine Harper —417-5222
Associate Member

Bob Lumens —457-7949
Raven’s World

Terry Roth —452-8556
NW Duty Free

COMMITTEE MEETINGS

Regularly scheduledat the office at 208
N. Laurel:

PADA Board Meeting
2nd & 5th Mon. — 6:15 p.m.
Please note schedule change

Design Committee/
Art on the Town

2nd & 4th Tues. — 5:45 p.m.
Charlie Smith, Design Chair 452-6116
Bob Harbick, Art on the Town Chair
452-8248

Economic Development Committee

3rd Tues. — 1:00 p.m.
Chair open

Parking Committee
3rd Tues. — 8:00 a.m.
Terry Roth/Kevin Thompson, Co-Chair

Promotion Committee

2nd & 4th Tues. — 8:00 a.m.
Evan Brown, Chair 457-4150

Meeting and event schedule is also posted
at www.portangelesdowntown.com on the
website calendar.

Come anytime and see what's happening.
Committees are always looking for people
who want to get involved in working to-
gether with a focus on the PADA Mis-
sion Statement “To develop and pro-
mote a healthy and prosperous
Downtown”

ECONOMIC RESTRUCTING
COMMITTEE

The ER Committee has been working on
updating the database for the PADA. If
you haven't sent in your data informa-
tion form, please do so. If you need a
copy of the form, please go to the ERC
page in the member section of the web-
site. There is a printable copy of the
form available there. You can either
mail the form, give it off to a board
member or drop it off at the office at
208 N. Laurel. Just slip it in the door.

Business resource and education links
are now available on the ERC page for
Business Plans, Strategy and Marketing.
Additional sources that might be useful
are also linked from the site. If you
know of an online resource or local
source that you think would be valuable
to the membership, please email to
director@portangelesdowntown.com or
call 457-9614

Are you taking advantage of your PADA
membership which allows you to have a
free webpage and link to your website
from www.portangelesdowntown.com?
If not, you are missing a great opportu-
nity to expand your advertising. Cus-
tomers are searching for you and the
products you offer online. Last month
was the biggest month yet for hits to the
website! It was searched for 265 differ-
ent keyphrases and 348 keywords. That
means they were looking for you  ?
Did they find you? If you haven't set up
your webpage, they won't be able to
find out much about you, except where
you are located in the Business Direc-
tory...

The process is simple. Go online to the
website, into the “Member Information”
section, complete the form and hit send.
If you don’t have computer access, that
won't stop you from being able to enjoy
the benefit of the website. Call the of-
fice, 457-9614, and leave a message—
we’ll help you set up for you web page.

AUNT BIRDIE’S

CORNER

NEW YEAR’'S RESOLUTIONS

NO. 1 — Get signed up for free web-
page on portangelesdowntown.com

NO. 2 — Get my email address into the
PADA office, so | can receive the most
current information about the associa-
tion. Send to:
director@portangelesdowntown.com

NO. 3 — Join one of the PADA commit-
tees and get involved in my business or-
ganization.

Little birdie tells me that we
O\ can expect to see our new
police ™~ Tt
Vil some G
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» ON THE STREET REPORT

The View from East First
By Bunny Cornwall at Zenzizi

Happy, Healthy New Year!  Thanks
for another great holiday season from
Robyn, Dan, Linda, and the Country
Aire crew. (Located at 117 E. First)

After a very busy holiday, the Retro-
ville crew is having fun refilling the

store with old favorites and new finds!
The sewing machine is humming along—
producing new aprons, bags, and other
handmade goodies. We have also added
some new local talent to our mix; “What
Clothing Co.” silk screened T-shirts,
hoodies, and hats. LCW, a gifted artist,
is making prints and clothing. We are
now offering original paintings by Raisa.
(Stop in at 108 S. Lincoln)

Port Book & News s bringing author,
Erik Larson, to Port Angeles. Erik will be
reading from his latest book Thunder-
struck in the Ray Carver room at the
Port Angeles Public Library on Friday,
January 26" at 7 p.m. Refreshments will
be served. Call 360-452-6367 for more
information. (We're at 104 E. First)

Michael’s Divine Dining  is open for
lunch and dinner. Come on by and check
out the live music on Saturday nights

and our new carpeting at 117 E. First,
Suite B!

Zenzizi is making room for a new ship-
ment from India. Come in a take advan-
tage of sale prices on furniture from
China, Thailand and India. Don't forget
Second Friday of the month wine tasting
every month from 5-6 p.m. Mark your
calendar for Feb. 9" Second Friday, will
be featuring wine and chocolate tasting
from 5-7 p.m. Join us at 127 E. First

Voted Best Place to Bank

for eleven consecutive years!

www.ffpa.com [-800-800-1577

FIRST FEDERAL SAVINGS & LOAN

AssociaTiON OF PORT ANGELES

Since 1923
B PortAngeles Sequim Forks PortTownsend
Foulsbo Loan Center e

¥l
Mambar FOIC

PAPD STREET BEAT
By Ed Schilke, Admin. Sgt.

¥

Internet use, what are the risks to
our children?

The Internet is a global “computer net-
work of networks,” and is NOT governed
by any entity. That means there are al-
most no checks on the kind of informa-
tion that is maintained by and accessible
to Internet users.

The Internet is a great place for a kid to
explore and learn, however, it is also a
great place for a kid to be “stalked!”
You can help prevent your child from
becoming a victim of Internet “stalking,”
here is how...

1. Stay in touch with what your chil-
dren are doing on the Internet.
Sit down with them when they
are online. Have them show
you what they do, and where
they “go” online. Ask them to
show you how to access the ser-
vices they are using.

2. Don't provide too much privacy. A
certain amount of privacy is a
good thing, but children and
teenagers online need supervi-
sion and limitation just as they
do in the “real world.” If you
are not providing online limita-
tion and supervision, your chil-
dren have no online supervision
or limitations! Some Internet
providers allow parents to set
limits to users access of certain
services and features. Some
Software programs are also de-
signed to help parents limit com-
puter users access to inappropri-
ate material and sites on the
Internet, however these pro-
grams are not fool proof. Ex-
plore these options with your
service provider.

3. “Chat rooms” and “newsgroups” can
be especially risky. Neither you
nor your child really know the

real identity of the person with
whom you are chatting or
Emailing. The 13 year-old girl-
friend could really be a 43 year
old man. Never give personal
information over the internet,
not names, not addresses, not
school or team names, not
phone numbers, not photo-
graphs, no Personal Informa-
tion.

4. Become familiar with the Internet;
get online yourself. Access com-
puter user groups and literature.
Open communication with your
children and teenagers, utiliza-
tion of computer resources, and
your own Internet knowledge
can help alert you to potential
problems that can occur be-
cause of inappropriate Internet
use.

5. Never allow your child to meet an
online friend “face-to-face”
unless you are there with them,
and do so in a very public and
populated place.

More information is available on many
internet sites, one is http://www.
missingkids.com a service of the Na-
tional Center for Missing and Exploited
Children.

ART ON THE TOWN
COMMITTEE

Attached to the newsletter you'll
find ballots for voting for the
Community Choice sculpture for
2006. Please place copies at your
registers and help us “get out the
vote” . Thanks, Bob Harbick,
Chair.

MORNING >
MINGLE e )

(General Meeting) —

No Morning Mingle this month. We
will have our Annual Meeting, Jan. 31
at the Landing’s Restaurant (upstairs)
6:30 p.m.

always pay for itself

“Every small business owner today
‘must have a website, and
 developed and marketed website will

many times _.”

a properly

CALL ME @ 565-8312 or cell @ 460-5376

PROJ)SBO

The Small Bu ¢S
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